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WHAT Is the OFFICE of
ADVOCACY

it Independent office within the U.S. Small
Business Administration (SBA).

it Enforcing the Regulatory Flexibility Act

it Researching the importance of small
businesses to the U.S. economy

it Watchdog for small business



OFFICE of ADVOCACY
Dr. Winslow Sargeant

Dr. Winslow Sargeant Is the sixth Chief Counsel for Advocacy

of ~the ‘U. S.  -Smal: | Busi ness -Ad:i
appointed by President Obama August 19, 2010. The Office of
Advocacy Is an independent voice for small business within the
federal government with a mission of encouraging policies that
support small business start-up, growth, and development.

As  ¢chief counseil: Dro.. Sar- geant
which include conducting research on the U.S. small business
sector, advocating for small businesses within the federal
government-o0s: agencies--and. rul ¢
to regional and state small business advocates and

policymakers, and fostering public awareness of small business
contributions and concerns.



What I1s a Small Business

it The Office of Advocacy defines a small business
for research purposes as an independent
business having fewer than 500 employees

it SBA defines a small business by industry and by.
number of employees or annual revenues. For
contrracti-ng the federal
definition of small business.

it There are almost 28 million small businesses In
the United States



Why are Small Businesses
Important

i Represent more than 99.7 percent of all
employer firms

i Employs more than one half of all private sector
employees

i Generate 60 to 80 percent of net new jobs
annually

i Account for about one half of nonfarm private
gross domestic product (GDP)

i Produce 13t0 14 times more patents per
employee than large patenting firms



