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WOMEN’S BUSINESS ENTERPRISE NATIONAL COUNCIL JOINS WIPP IN 
SUPPORTING SECOND ANNUAL SMALL BUSINESS SATURDAY  

 
Joins Coalition to Drive Consumers to Small, Independently Owned Businesses 

on November 26, 2011 
 

Las Vegas, NV [June 22, 2011] – The Women’s Business Enterprise National Council (WBENC), is 
joining the Small Business Saturday CoalitionSM, a national movement of small business 
advocates led by Women Impacting Public Policy (WIPP) to drive consumers to shop at local 
merchants and small businesses on Small Business Saturday. This year Small Business Saturday 
falls on November 26th the Saturday between Black Friday and Cyber Monday during the 
heaviest shopping weekend of the year. 
 
By joining the coalition, WBENC and her network of 14 regional partner organizations(RPOs) will 
engage not only its WBENC-certified Women’s Business Enterprises (WBEs) who would 
participate as vendors on Small Business Saturday, but also its nearly 11,000 WBEs and 250 
Corporate Members who could spread the word about the event and participate as shoppers.  
 
The announcement took place at the WBENC 12th Annual National Conference and Business 
Fair, which convenes approximately 4,000 companies and women’s businesses with the goal of 
generating business and fueling the economy.  
 
“WBENC is proud to support Small Business Saturday, which will make an immediate and 
positive impact on the small business sector of our economy.  Small businesses are a key source 
of innovation in this country, and it is vital that we support their growth,” said Pamela Prince-
Eason, President and CEO of WBENC, which is the leading advocate for and authority on 
women’s business enterprises as suppliers to the nation’s top corporations.    
 
The Small Business Saturday CoalitionSM encourages local business owners to take leadership 
positions in their communities by raising awareness of the program in their regions. WBENC can 
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perform a crucial role in using its national network to engage women’s business to take these 
leadership positions. 
 
WIPP is a nonpartisan organization that advocates for issues affecting the health of small 
businesses, and a strategic partner to WBENC. WIPP and its partners created the Small Business 
Saturday CoalitionSM to expand the reach and impact of Small Business Saturday.  The 
coalition’s mission is to inspire business owners and communities across the country to 
embrace Small Business Saturday and get the word out about the importance of shopping at 
small, independently owned businesses. 
 
American Express, the founding sponsor of Small Business Saturday, created the program in 
response to small business owners’ most pressing need: more demand for their products and 
services.   
 
WBENC is particularly well-positioned to be an active coalition member, as it brings together 

over 10,700 WBENC Certified WBEs and more than WBENC 250 Corporate Members, whose 

business building work is supported by its network of WBENC’s 14 Regional Partner 

Organizations (RPOs) around the United States. 

 
The impact that “shopping small” has on local communities is profound: for every $100 spend 
at a locally owned small business, $68 returns to the community through taxes, payroll and 
other expenditures, according to Civic Economics. 

 
“We are proud to be taking Small Business Saturday to the next level by leading a community of 
likeminded small business advocates,” said Barbara Kasoff, President of WIPP.  “We will 
mobilize our base, which are the small business advocates, owners and consumers in local 
communities around the country to encourage and promote small business shopping and to 
rally local communities to support local businesses on November 26th.”  
 
The 2010 Small Business Saturday got off to a strong start. In 2010,  many small business 
advocate groups, public and private organizations, and elected officials joined American Express 
in declaring the Saturday after Thanksgiving, Small Business Saturday: 
   
 1.2 million people joined the movement and helped spread the word by “liking” Small Business 

Saturday on Facebook.  Currently 1.5 million people “like” Small Business Saturday.   
 

 Nearly 30,000 Tweets were sent using the hashtags #smallbusinesssaturday and #smallbizsaturday.  
This includes consumers spreading the word about the national movement and business owners 
promoting offers they created specifically for the day.  

 
41 elected officials declared November 27, 2010 “Small Business Saturday.”  
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 Based on American Express spending data , small retailers that accept American Express Cards1, 
including those that sell apparel, bikes, books, electronics and flowers, saw an estimated 28% 
increase in sales on American Express Cards this year compared to the Saturday after Thanksgiving 
in 2009. 
 

 More than 100,000 small business owners downloaded point-of-purchase and promotional 
materials from the Small Business Saturday Facebook page. 

 

 10,000 small businesses signed up and received free Facebook advertising to promote their products 
and services in the run up to Small Business Saturday.    
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About Women Impacting Public Policy (WIPP) 

Women Impacting Public Policy is a national nonpartisan group with over half-a-million 

members. WIPP is the collective voice in Washington, D.C., for over 50 national women and 

small business organizations. WIPP advocates for and on behalf of women in business in the 

legislative process of our nation, creating economic opportunities for members and building 

alliances with other small business organizations. Visit www.wipp.org. 

About WBENC: The Women's Business Enterprise National Council (WBENC) is the leading 

advocate for, and authority on, Women’s Business Enterprises (WBEs) as suppliers and 

vendors to the nation's corporations. Founded in 1997, WBENC is also the nation’s leading 

third-party certifier of businesses owned and operated by women, with over 10,700 WBENC-

certified WBEs.   WBENC certification is accepted by more than 1,000 corporations 

representing America’s most prestigious brands, in addition to many states, cities and other 

entities. Throughout the year, WBENC and its 14 Regional Partner Organizations provide 

opportunities for interactions between more than 650 member corporations, government 

agencies and thousands of certified WBEs at business building events and other 

forums.  WBENC is a 501(c)(3) nonprofit organization that seeks and accepts donations from 

corporations, foundations and individuals that support its mission and programs.  For more 

information, please go to www.wbenc.org.  

 

                                                           
1
 “Small retailers” include any independently owned small businesses that accept American Express Cards in retail industries 

such as industries such as apparel, bikes, books, electronics and florists. Online-only retailers, large, national chains, franchised 
business locations and government agencies are not included in this subset of the overall American Express merchant base  
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